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Personality Women Traits and Its Relationship with Fashion

Ebtessam Ibrahim Mohamed Salim
Clothing and Textiles Department- Home Economics Section, Faculty of Specific
Education-Alexandrina University

ABSTRACT

This research aims at studying women's personality traits and its relation with fashion through the
correlation between the personality and behavior. The study pointed out to the women's personality as mixed
dynamics which enable us to identify the personality through her behavior especially towards fashion which
represents adorable for women and their elegance, and make them feel their stature. Also Study pointed out to
the influential of environment, culture, and beliefs which play an important role in women's personality
towards fashion. The researcher selected a random sample of 300 young women and women at age group of
18-35 years with all demographic data. An exploratory sample were tested and helped to understand in-depth
information and interpretation of results. The questionnaire design was put in consideration the questions that
identify the personality as the primary variable, and the level of knowledge, methods of practices and attitude
as the dependant variable. The results revealed a high level of knowledge for the three traits sample where the
lines and suitable models for body style (100%) leader and anxious personality, while the knowledge was
lower related to foreign models (52%) leader, (33%) extraversion, and (60%) anxious personality and this is
due to the influential of environment, and culture. The jeans and blouse were the greater for leader and
anxious personality (100%), while the scarf or veils was greater for extraversion personality. The leader
personality was the most time-consuming due to their curfew in more than one place and tend to compare
between the price and raw materials, while the extraversion personality was buying from the first time an
exclamation point. The results revealed also that the leader personality is able purchasing decision and self-
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reliant to acquire the suitable for their style and look for the disorderof textile and advise others while the
anxious personality was the least able to buy for their selves. The results ensured that all traits tend to the
model that hide the disordered partsof the body and appear beauty parts while the anxious tend to tightly
models. The study pointed out to the shopping as the behavior which identify the women personality and this
emphasizes the relation between curfew of time in purchasing. The study proved the hypotheses of the
research which predicted that fashion is a resonant word and beloved by all women but would not rebel
against traditions and customs.
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